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CLAIMS 



1. An advertisement print beinj 
plane and lies in the same plane 



printed on a plane print carrier, and which print is 
as the print carrier and comprises a primary figurative 
element depicting an advertiser lent in a first dimension and a second dimension, 
which primary figurative elemer t when seen in a direction perpendicular to the plane 
of the print carrier constitutes ai angle (cc+90°) between the first dimension and the 
second dimension, and which primary figurative element when seen in a given oblique 
direction between a viewer and the print shows the first dimension and the second 
dimension as forming a plane of advertisement, which plane of advertisement is di- 
rected obliquely outwards of, preferably perpendicular to, the plane of the print carrier, 

advertisement print comprises a secondary figurative 
;nt in a third dimension, that the secondary figurative 
perpendicular to the plane print carrier constitutes an 



characterised in that the 
element depicting the advertisem 
element when seen in a direction 



15 angle (cc+P) between the first din ension and the third dimension and an angle (P+90°) 



between the second dimensio 
tive element when seen in the Igi 



the third dimension and which secondary figura- 
oblique direction between the viewer and the print 
shows the third dimension as dirfecied perpendicular to the plane of advertisement be- 
ing formed by the first and the second dimension. 



2. An advertisement print 
ondary figurative element is a 



3. An advertisement print according 
ondary figurative element is a re 



4. An advertisement print 



according to claim 1, characterised in that the sec- 
shjadow of the primary figurative element. 



to claim 1, characterised in that the sec- 
ef of the primary figurative element. 



according to any of the preceding claims, 



characterised in that thd print comprises a tertiary figurative element depict- 



ing surroundings of the primary 
figurative element when seen in 
applied with an angular displac 



yn< 



and secondary figurative element, that the tertiary 
a direction perpendicular to the plane print carrier is 
ent and which tertiary figurative element when seen 
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in the given oblique direction between the viewer and the print shows the tertiary ele- 
ment as being plane and lyiogbn the plane of the print carrier. 
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5. An advertisement print according to claim 4, characterised in that the terti- 
ary figurative element constitutes a foreground, alternatively a frame, alternatively a 
background. 



6. An advertisement print 
characterised in that the 



according to any of the preceding claims, 
int is made of a curable, liquid printing ink, that the 
ink is applied on the plane print carrier in a liquid state, and that the ink is cured on the 
plane print carrier. 



10 7. An advertisement priAf? laccording to any of the preceding claims, 
characterised in that thje print is made by printing on a carrying medium and 
that the carrying medium is laid on the plane print carrier. 



8. An advertisement pmnt according to any of the preceding claims, 
15 characterised in that me plane print carrier is a ground surface such as a lawn, 
a slope along a road, a yard, or a parking lot. 
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